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. Safe Harbor Statement

The following is intended to outline our general
product direction. It is intended for information
purposes only, and may not be incorporated into
any contract. It is not a commitment to deliver any
material, code, or functionality, and should not be
relied upon in making a purchasing decision. The
development, release, and timing of any features
or functionality described for Oracle’s products

remains at the sole discretion of Oracle.
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Fact: Bl Requirements
Continually Evolve

« 50% of analytic requirements changed in the first year

- Difficult to incorporate new or emerging data sources

« Expensive to integrate Bl with IT infrastructure

- Developmentrisk is result

ifﬁ’n

ORACLE
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Oracle Business Intelligence Foundation
Built to Last and Made For Change

First Intelligent Business Process

Improve business performance by linking
insight to action

Lowest Cost of Ownership

Reusable analytic assets deliver productivity and
provide consistent enterprise metrics

« ® Start Simple and Evolve

. Manage risk with single analytic framework across a
range of schemas and deployment options

J

ORACLE
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Oracle Business Intelligence Foundation
Built to Last and Made For Change

. A
Lowest Cost of Ownership
Reusable analytic assets deliver productivity and
provide consistent enterprise metrics -
)

Start Simple and Evolve

Manage risk with single analytic framework across a
range of schemas and deployment options

.
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. Intelligent Business Processes
Insight in Every Decision

) tht Happened? y Why Did it Happen?

ELLIGENCE ,
¢,
Yo

DETECT

tttttt
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COMMON
ENTERPRISE ANALYZE
INFORMATION
MODEL
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How to Model
 Alternatives?

Take Action

Who Does What?

ORACLE
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- First Closed-Loop Business Intelligence Solution

THE OLD WAY e bles wa
ACTION FRAMEWORK

Dlsconnected Open Ended. . Integrated. Actionable.

ORACLE



- Oracle Business Intelligence Foundation
Built to Last and Made For Change

First Intelligent Business Process

Improve business performance by linking
insight to action

e Start Simple and Evolve

. Manage risk with single analytic framework across a
range of schemas and deployment options
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- Reusable Analytic Assets
Common Enterprise Information Model Enables Scale

* User Roles, Preferences MORE VALUE

» Simplified View sresss s ———————————
* Member Selection : » Insulates Users from

* Logical SQL Interface : Complexity

S BB i « Consistent Definition

* Hierarchies : . .

« Measures : of Business Metrics

* Calculations : & Calculations

* Aggregation Rules

* Time Series : « Easier Maintenance

* Map Physical Data .» Model Once, Deploy. . .:
* Connections

* Schema « Any Set of Data Sources

REUSABLE




- Oracle Business Intelligence Foundation
Built to Last and Made For Change

\
First Intelligent Business Process
Improve business performance by linking
insight to action y
\

Lowest Cost of Ownership

Reusable analytic assets deliver productivity and
provide consistent enterprise metrics




- Start Simple and Evolve Your Bl Strategy
Single Bl Foundation For All Analytic Functicnality

2

Scenario
Analysis

Process

Strategic Integration
Scorecards

T A Predictive
; d Analytics
Interactive
Dashboards

Operational
Reporting

ORACLE




- Direct Reporting Against Any Data Source
Any Data Source Becomes an Information Asset

@ 201

Business
Process

_ =
< "
Unstructured XML Files

Data

119 e
Warehouse

Packaged
Applications
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Choice of Deployment Options

Public Cloud Private Cloud

On Premise




End User Experience
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- Task Oriented User Experience

Focus on the Answer, Not the Tool

Create...

Dashboard
Description of Object goes
here. More kext is here.

Aa:!

iBok
Description of Object goss
here. More kext is here.
Report

@ Description of Sbject goes
hers. Mors kext is hers.

Request
Description of Object goes
here. More text is here.

w3 score Card
Description of Object goss
here. More text is here.

Create More ~

Browse/Search Catalog...
My Folders

Shared Folders

My Reports

Shared Repaorts

iBoks Acting on My Behalf
My Reguests

My Dashboards

My Reports

My Score Cards

pebeBlLLL

Browse All Folders... | Search...

Get Started...
‘3 Suick Tour
[F3 oracle Technology Metwerk
@) Help Documentation

@ Recent Dashboards

My Dashboard
wiew | Open | Mare »

More Dashboards ~
@ Recent Updates

Marketing Dashboard
views | Open | Mare ~

Regional Performance
wiews | Open | More ~

L% Favorites

2006 Sales and Profits Report
wiews | Open | More s

Emnploves Salary Report
wiews | Open | Mare ~

Regional Performance
wiew | Open | Mare »

Regional Profit
views | Open | Mare ~

Sales Dashboard
views | Open | Mare ~

| | | | Audio & video Sales Report

wiews | Open | More ~

Regional Report
wiews | Open | Mare

ting:

In As Administrator

Erterprise Contact Center
wiew | Open | Mare »

Invoice Template
<=~ Wiew | Open | More ~

Marketing Dashboard
wiews | Open | More ~

Regional Performance
wiews | Open | Mare

* Extensive user
interface
improvements

* Find what you want
quickly

* Do want you want
easily



- New Interactive Visualizations
Gain Insight Quicker with Greater Visibility

* Rich Interactive Visualizations e T —=r=ot
2.1 Simple Dema Dashbaard Corlog | Da B e . | Be o
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* Credit Rate
[ Sl - —
oo (== ] [ P4 Brand [BaTech 9] |
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00,001 -
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1.500K
+ Range and Paging sliders : oo e
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L]
o S Order Status
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2608, 2011
. . and €8 CreditRate is @ Divorced @ Warried @ Single @ Widow Secure Standard
el 7 #of o =or 1
- Legend-based interactions
s 6 [ ] BizTech 3,736 9,323,0: 3,100 $7,722,875
E _ FunPod 2,083 5,177,283 3,300 8,179,741
B HomeView 2,100 $5,278,501 1,625 $4,177,353
S . Grand 7,919 $19,778,866 8,025 $20,079,969
1 Total
2 3
il linki 5 & .
* Master-Detall I|nk|||g S
R 120 Gonverted Rev (Indexcol)
o 10 20 30 0 50 60 70
C21 Customer Age —BizTech —FunPod  —HomeView
800K
700K
. Product De -
s; Tame run: 673 ’
« Extensive and extended set of chart
Converted Revenue # of Orders & 400K
I Total Products o 200K
es &l BizTech 22,755,290 5424
=l FunPod 19,073,389 7,046 2001
I Digital £8,418,082 3,132 100K
510,655,301 3,914
e v 2008 Wesk 01 2008 Weck &1 2009 Wesk 34 2010 Wesk 23
wee) Veel Ve weel
1,108,237 400 2008 Week 21 2000 Week 16 2008 Week 52 2010 Week 41
v $11,414,367 4,130
My Preferred Products. 54,391,233 20,000

» Consistent, hi-fidelity charting across
Oracle product line




- Oracle Scorecard and Strategy Management
Strategy Management & Goal Setting

* Integrated Bl component S
—  KPIs as core metadata SAQEEE——
—  Thresholds, owners, history 7 ‘B@"S‘
— Auto-generated interactive analyses b4 g : _ o
—  Linked objectives & initiatives N vf“‘:’: - : e
- Automatic detection Ag's‘ge’:' Frem— ErEm— y—
— KPI alerts triggered by thresholds - @"g 7:: .
- Strategy visualization s . ; —
— Strategy Maps and Trees f_r_'mffm,'?s Ll —
—  Cause and Effects _'\‘ Ssaas { 1 \
— Watchlists ——— jE— ‘ .

— Annotations & override ==_

All methodologies
— Balanced scorecard, six sigma, Baldrige ] e
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Best-in-Class Query & Analysis User Interface

Powerful dashboards
—  Visually appealing
— Intuitive
— 100% thin client

Across all styles of analysis
—  ROLAP, MOLAP, Scorecards, Reporting,
Collaboration, Actions
Across all data sources
—  Simplified model for users
—  Federated data access

—  On-the-fly calculations, even with complex share and
time series

—  Custom members & groups
—  Share, collaborate, & publish

—  Consistency & alignment

B B e b Gl | S 6 R 8 SR .

| || compound Layout

® L
= i 5
i - Genz,Measures Alas
i Bl Gena,Measures
= B =
R

| West', ‘North East’ ;2 ”
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Best-in-Class MOLAP User Interface

First, seamless ROLAP & MOLAP Browser
Interface

OLAP Query Building with member selection
—  Member selection

—  Calculated members

— Hierarchical calculations

—  Custom aggregates

Navigate across relational and multidimensional
sources

— Shared metadata, calculations, dimensions,
security
— Ragged & skip-level hierarchies

—  Performance for each source

Microsoft Office Integration

Per Mame Year

Erand

Year Ago Revenus

Actual Revenue

Revenue GainfLoss

Revenue Comparison

Click a Brand or a Year ko update the Product Revenues detail graph,

2009 EizTech 6,990,741 6,302,087 @ (685,653)
FunPod 5,723,187 5,160,340 & (562,846}
Homeisw 3,786,072 3,537,573 @ (248,499}
2009 Total 16,500,000 15,000,000 (1,500,000}
z010 BizTech £,302,087 7,707,172 @& 1,408,084
FunPod 5,160,340 6,616,473 @& 1,456,133
Homevisw 3,537,573 4,176,355 @& 638,763
2010 Total 15,000,000 18,500,000 3,500,000
Grand Total 31,500,000 33,500,000 2,000,000
Product Actual Revenue compared to Target Revenue per Brand/Vear
== — ||
BizTech, 2010
$2100000
$1800000
$1500000
F1200000 ]
eeeeee
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CompCel RX3

Touch-S

ccccc TS
Heyas S-Phone

Sound Manao 4Gk
MicroPod B0GE

Froduct
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MP3 Speakers System
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- Best in Class Report Builder

* 100% pure thin client interface
— No plug-ins, native AJAX

* 100% lifecycle support

— Access data, design, schedule, manage all
in thin client

 For interactive reporting
— Web-centric design

 For production reporting
— Pixel-perfect documents

« Microsoft Office Integration
— Excel, PowerPoint, Word
— Microsoft Office 2003, 2007 & 2010




- Spatial Intelligence
New Depth and Breadth of Analysis

"*%» . . « Most Bl data already contains
GRS N geographic dimension of analysis
T - - Deliver deeper analytical insights
T T parces through Spatial visualisation and data
— * Increase the ROI of Bl & GIS systems

In effect, Oracle is "flipping the switch"” and turning spatial into
i ks a product feature when such a capability is needed. It will be
daunting to compete against this company.

Microsoft, beware... we haven't heard much about geospatial
and SQL Server integration lately... you are in danger of
becoming a non-player. And IBM continues to play with ESRI
only, and resists striking out on its own in what could be a
missed opportunity.

real workd

Directions Magazine

All Things Location

e — S T w


http://www.directionsmag.com/

Immediate Benefit for Mobile Users
Fast Time to Mobile Value

» Download from Apple iTunes AppStore

* No learning curve — same self-service content accessed
on other computers

« Integrated strategy management, operational reporting,
and forward-looking scenario analysis

* Initiate actions or workflows in response to insights from
mobile device

» Instant access to existing custom, embedded, or pre-built
Bl Apps

ORACLE



- Supports Standardization and Infrastructure

Simplification -

3.5 Map Views
Master Detail

« Built on Oracle Bl Foundation

« Always on — nothing to install, no
separate server deployment

* 100% reuse of design & implementation
effort in existing Bl Apps

« Reuse same security model and
Enterprise Information Model

« Instant ROI — Zero end-user training

« Best TCO — No additional infrastructure,

deveIoEment or maintenance
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Data Discovery —
Unstructured & Structured Data

ORrRACLE




. Bl And Data Discovery Are Peers

Drives need for

el o~
Business Data
Intelligence Discovery
Proven Answers To Fast Answers To
Known Questions New Questions
e 7

Creates new KPIs for

ORACLE
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. Data Discovery Solves New Problems -

« More kinds of data drive the need for fact-based decision-making in
more kinds of decisions

* In this new world, traditional data modeling is an unaffordable luxury

« For more people to use more data, interfaces must make the complex
simple

ORACLE
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. Simplicity of Search, Power of Bl

LATITUDE"

« Walk-up ease of use

— Derived from 10 years ease of use
experience

Search + Faceted Navigation +
Visual Analysis

— Search and select attributes in
unstructured and structured data

* Interactive Exploration
— Responsive Guide Search

-----

+ Tight Detays

= D

ORACLE
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Interactive Exploration and Discovery
User experience optimized to foster discovery

Customer
-] Guided Navigation ==X
b Source Chain Names

_, Search Box ¥ Characteristics Planning Channel T *

red| P_Body_display +

Drinkability B & Baiogny|

-
Drink now with pasta orr |52 Search
3 P _Drinkabii +

Wine Type ey Search within results
Red Drinkabilty + p—

Winery FErES - Bologna 7 —ai
Chatesu de Pech Redon |~ Mentification Bologna/Cheese/Sweet [Crucky 7 x -
Chateau Haut-Redon P_WinelD v Baolegns/Ham,/Smaoked Select All Deselect All
Chateau Mont-Redon | P_Name + Fruit/Bologna/Chesse/Swest Submit Selections

Salami/Bologna/Ham
De Redliffe P_WineType + VBslegna/ o
Wine Ty B
Green & Red ine Type Product Category
Search for spedific value. x EBclogna N
Search Product Group & nem saam
, Search for: red e Bologna o ommasign:  en = a1 145 4340
) Product Sub Graup - amds | S M I0G D2 AN GUM0 B4 IS 3RS 65 LA S%LT
y— - odu UvedSiss | 662 1M91 165 s ISR 4B G LZEIS 59 601 SN 3903
 Desaription BOLOGNA
b Price and Score Bologna
Bologna & Amernican with Crackers and Cockies
BOLOGNA/CHOPPED HAM 8 WHITE SMOKED
TURKEY
COTTO SALAMI/ BOLOGNA/CHOPPED HAM

Advanced Search + Faceted Navigation + Visual Analysis
« Search look-ahead « Select attributes, like a web site * Charting & crosstabs

* Spell-correction » Geographic visualization
 Data-drivenfiltering  Tag clouds

ORA
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. Data Discovery Application Lifecycle

Automatically unified and

Diverse and changing 16 in Oracle Endeca

Interactive search,

Drag-and-drop application navigation and analytics

information Server — no predefined composition for exploration and
model required analysis
Structured
(¢ O
Semi-Structured P == s
S525 T —— =53
LAREE o)
ﬁ S ‘ e ‘ ?_L/L ‘ — D b
Unstructured . |3
. i | !
uﬂ;dminu[mm o I — E
BBMSH flickr ™= _—
IAN] facebook wip | 45
ORACLE
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. Oracle Endeca Information Discovery
A platform for data discovery applications across the enterprise

| searcBox

................................ Fh K | ~~—I:. % = ,“ 7 Oracle Endeca Information
—:r_ i‘; ~ =~ #:-. Discovery helps organizations

Oracle Endeca Information Discovery quickly explore all relevant data

Unified Interactive App * Combine structured & unstructured
Querying Exploration Composition data from disparate systems
f,.’.':::::::::::::::::::::::::::::::::::::::::::::::::::::::::::::::::::::::::::::::::::::::::::::::::::::::::::::::::::::::::::::::::::::::::::.j:, """ “—... + Automatically organize information
| Oracle Endeca Server<_ . J for search, discovery & analysis
Faceted Data Model : * Rapidly assemble easy to use

analysis applications

ORACLE
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Oracle Exalytics Bl Machine
First Engineered System for Analytics & 4

ORrRACLE




. Oracle Exalytics

Super fast R-OLAP and M-OLAP
Super fast Financial & Operational Planning

Optimized Hardware
 Memory: 1 Terabyte DRAM
* Processors: 40 Intel Cores

Software Breakthroughs

» Adaptive In-Memory Caching

* In-Memory Columnar Compression
Optimized Storage Block Access
Free Form Data Exploration

High Density Visualizations
Optimized for Exadata

 Best Cost/Performance

For information purposes only, not a commitment to the development,
release, and timing of any features or functionality.
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. Oracle Exalytics — Under the Hood

\\

y
| ®Sun | EXALYTICS

] | orAcLE |
PO |

COMMON
ACT ENTERPRISE ANALYZE
I

NFORMATION
MODEL /
. 1

1TB RAM
Essbase 40 Processing Cores

— High Speed Networking

Adaptive In-Memory Tools

In-Memory Analytics In-Memory Analytics

\\ Oracle Business Intelligence Foundation Suite j \ Software j \ Hardware j ‘

ORACLE

. For information purposes only, not a commitment to the development,
34 | ©2011 Oracle Corporation | release, and timing of any features or functionality.



. Oracle Exalytics

Extreme Performance for Enterprise Analytics

« Speed-of-Thought Analysis at Enterprise Scale
— 20x better response times
— Sub-second performance enables speed-of-thought analytics
— Grow to 50,000 enterprise users on one appliance

* What-if Analysis and Forecasting
— 16x better response times
— More accurate — use more detail, include more scope, evaluate wider operations
— More scale — more users and higher volumes at busy periods
— Greater agility — do daily instead of monthly

« Enterprise Planning
— Reduce planning cycle times with 5x better response time and 6x better throughput
— Run more planning models with finer grained operational detail to improve accuracy
— Extend beyond Finance to every LOB, with 10,000 Planning users on one appliance

ORACLE"
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. End-user Experience with Exalytics
Speed of Thought Interactive Analysis

 Highly Interactive Analysis

* Free Form Data Exploration
* High Density Visualizations

Lig
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* Contextual Actions

BIP i BAR=w M

[T Best Visuskzabon

For information purposes only, not a commitment to the development,
release, and timing of any features or functionality.
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3] Table Totals
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Other Views 59748.75 1828/
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Data Integration
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- Oracle GoldenGate 119

Low-Impact Real-Time Data Integration & Transactional Replication

I
Upgrade & Migration
New DB/HW/OS/APP
-l »
Disaster Recovery
Fully Active Distributed DB

> Query Offloading,
Disaster Recovery
Log-based, Reporting Database
changed data Real-time BI, Operational
1 > Reporting, MDM
Database -> %?atr;,ﬁtecglagr Data Warehouse —
ODS Data Synchronization
(MEED across the Enterprise
Global Data Centers .
Message BUS Event Driven

> Architecture,
SOA

I /AA LT



- Oracle Data Integrator 11g
Fastest ETL/E-LT, Simpler Time-to-Value, Lowest TCO

Legacy
Sources

Application rsmares
Sources BERacie

SIEBEL

sace

OLTP DB ==
Sources

Oracle Data Integrator Enterprise Edition

»

Best in class performance, scalability
Lowered TCO, lightweight deployment

Improved usability and manageability

Heterogeneous

Open, standards-based

Any Data
Warehouse

Any
Planning
System




- Integrated Data Quality with ODI

Oracle Data Quality Runtime with Data Integrator

« Best of breed Quality
— Proven, scalable DQ engine

— Rich capabilities for cleansing,
standardization, validation,
match and merge

— Extensible by customers

Sources

pRarsingpeleansing; Standardization,

oa ra
I . i

Matchingt . .
= '- « Out-of-box integration
ﬁ' — ] —p e :L §s — ODl integrates with Quality
g i Rl PO I, ) functions via pre-built ODI
”‘bl - OpenTool
. *‘3 — Drag and drop graphical icon
ﬁ’b— ﬁ—bmﬁg _’ for inserting DQ flows into ODI

ORACLE




- Oracle Data Integration for Big Data

Improving Productivity and Efficiency for Big Data

Benefits

« Improves productivity for

Transforms Oracle Data transforming Big Data
Via MapRedUCf/:,jo Integrator « Optimizes the loading of Big
- p - ]

— "—/’/ . Data with Oracle Loader for

— - r,/ ctivates Hadoop

=[5 — e " rocing ooy ot
g aand Loads [ £ % ' '

— A £ ® graphical tooling

— % - - Consistent tooling across

i Oracle Database BI/DW, SOA, Integration and
@hadaap Big Data

ORACLE
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Summary
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- Complete.

Oracle Business Intelligence 11g

Data Scorecards Interactive Reporting&  Ad-hoc
Integration @ =  Dashboa

S'= |
— ——
= =

Embedded
rds Publishin Analysis e e Hedee
/:] {&(’" )

COMMONIBUSIHESSHNIENIGENCEFOUNUAGN

OLTP & ODS Data Warehouse Exadata

OLAP Packaged Unstructured Excel Business
Data Mart Sources Applications Seﬁifgﬁu“gﬁ,r& XML/Office Process
o < HF; — (Oracl hers)

2313 Sl [
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Open.

Oracle Business Intelligence 11g

Data Scorecards Interactive Reporting&  Ad-hoc Office Search  Detect  collaborate Mobil
: Daoards Publishing  Analysis Integration s & Alert o'_aj{;a ¢ ,_-v_ci e
o : L

COMMONIBUSIHESSHNIENIGENCEFOUNUAGN

OLTP & ODS DataWarehouse  Exadata OLAP Packaged Unstructured Excel
Systems Data Mart b Sources Applications Seﬁifgﬁuugﬁ,r& XML/Office
i thers)

Embedded

“h
L)

Business
Process



- Integrated.

Oracle Business Intelligence 11g

Data Scorecards Interactive Reporting&  Ad-hoc Office Search gcﬁfct Collaborate Mobile Embedded
ert ]

Integration /Zﬂ Dads Publllshmg Analysis Intggtatlon | j EZ‘ y =

p

Common Enterprise Information Model
« Common Metadata Foundation across all Data Sources

« Common Security, Access Control, Authorization, Auditing

« Common Request Generation and Optimized Data Access Services

« Common Clustering, Workload Management, & Deployment

« Common Systems & Operational Lifecycle Management

OLTP&ODS DataWarehouse  Exadata OLAP Packaged Unstructured & Excel Business
Systems Data Mart m Sources Applications Se’:ﬁi_’é‘tﬁu“({ﬁ,md XML/Office Process
' — (Oracle, SAP. Others) =
e T o ¥
2::35— 1 oﬂgnﬂ = {:I (ﬁ»llul’ . o Q




- For More Information

www.oracle.com/businessintelligencellg

ORACLE

Home Solutions Launch Webcast Events and Community

“aamh

eNe e S

Oracle Business Intelligence 11g Y >
Most complete. Most integrated.
Watch the Launch el I lOS
- = Event Webcast

I Podcasts

e s
e - « Technical Whitepapers
SOFTWARE. HARDWARE. COMPLETE About Oracle | ) | Contact Us | Legal Notioss | Terms of Use | Your Privacy Rights

Data sheets
Events and social media

ORACLE






Oracle Business Intelligence 11g

Most complete. Most integrated.
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