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Generating and Retaining Solar Leads with 
Social Media 



Goal 

Increases solar 

adoption 

Scales 

Fast 



Web app 

Solar badges 

Bill Weihl, Nick Cizek and 12 other friends Have Solar Lyrica McTiernan, and 267 other friends of friends Have Solar 

Friend Finder Plug-in 

Visible in every post 



Work Completed 

Analyzed 
solar reach 

Built pilot 
app 

Executed 
marketing 

pilot 

• FB custom audience 

• Multiple solar 

companies 

• >75% of US FB 

community are 

friends of friends 



Work Completed 

Analyzed 
solar reach 

Built pilot 
app 

Executed 
marketing 

pilot 

• FB custom audience 

• Multiple solar 

companies 

• >75% of US FB 

community are 

friends of friends 

• FB canvas (web) 

app 

• FB app insights, 

Google insights 

• 1/3 of app viewers w 

FB sign up 

• 8x improvement 

from v1 

• FB custom audience, 

FB app insights, 

Google insights, 

Marketo 

• Strong response to 

email and FB 

marketing 



Next steps 

Scale to 5-
10k users AB test, 

show app 
works 

Boost solar 
adoption Build friend 

finder plug-in 

Scale to 50-
100k users 

• Email, FB 

• Signup during 

installation/follo

w-up 

• FB app 

insights, 

Google insights 

• With real prospective 

solar customers 

• Holdout group: 1/2 

see friends, 1/2 do 

not 

• Track conversions 



How can you help? 

Sign up  

customers 

Test  

effectiveness 

Join I LIKE SOLAR  

as a founding  

member 



Questions? 

Interested? Please contact 

 
Susanna Murley 

Digital Media Director 

SEIA 

smurley@seia.org 

 

ilikesolar.org 

 

 
Amy Davidsen 

US Executive Director 

The Climate Group 

adavidsen@theclimategroup.org 
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